
L
ightweight, scratch-resistant, 
sleek and touch-controlled in 
full ceramic–Rado’s Esenza 
Ceramic Touch, was unveiled by 

brand ambassador and guest of 
honour Lisa Ray on the occasion of 

International Women’s Day in Delhi. 
As Lisa Ray puts it “This is a watch 
that suits any style and exudes 
femininity and beauty;”  it is also easy 
to manipulate. Made exclusively for 
women, the time on this watch can be 
set, and reset, by the gentle press and 
sweep of the finger along the side of 
the case–left for hours and right for 
minutes. The stainless steel case back 
of the watch acts as a reference to 
the electronic circuit. It is essential for 
the watch to be worn on the wrist in 
order to be set. There are  six models 
in this collection–three black and 
three white. The features of 
watch were presented by a 3D 
mapping sequence and 
models who flaunted its 
fashion quotient. Reflecting 
the watch’s unique style, 
white dominated the  
launch decor. 

Especially for Women

Lekha’s Pink Sink
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R
aymond Weil’s newest offering ‘toccata’  pays 
tribute to the sensory nature of classical 
western music. A toccata (from the Italian 
toccare, which means ‘to touch’) is a musical 

composition, featuring fast-moving, lightly 
fingered sections, written to display 
the touch and technique of 
virtuosos of the keyboard or 
plucked string instruments. 
The quality finish and 
streamlined design of  
the toccata is reminicent of 
a well-played piece  
of music.

Music has always been 
at the centre of the 
Raymond Weil universe, 
which is evident in the 
names of the brand’s 
collections, taken from 
famous operas–nabucco 
and parsifal– or musical 
connotations such as 
maestro or jasmine. This year’s 
collection follows in the 
footsteps of great composers. By 
celebrating the composer, it pays 
homage to the source of inspiration. 

Embodying the brand’s boldness 

and creativity and equipped with a quartz 
movement, toccata combines subtlety, 
accessibility and quality with models for both, 
men and women. The beautifully rounded case is 
available in 29, 39 and 42mm diameters in steel or 
yellow gold  with PVD coated steel. The refined 
case and its pure lines blend harmoniously with 
the rounded sapphire crystal and the dials display 
a simple, but precise musical score under the 

baton of the orchestra’s conductor. The model 
features a black galvanic dial and matching 

leather strap or a steel bracelet, which 
exudes elegance. Classic, yet 

contemporary this all-steel model has a 
satin-sunray silver dial, punctuated 

with a smaller seconds dial at 6 
o’clock. This collection celebrates 
the artistic spirit behind every 

creation, whether horological or 
musical. This launch marks Raymond 

Weil’s development of the entry price 
segment of their collection, while 

maintaining production quality and 
precision. 

The brand intends to promote its 
watchmaking know-how amongst a wider 
audience, respecting the tradition handed 
down from one generation to the next, 
within this family company. 

Introducing a new composition

Factfile of the largest watch & jewellery 
exhibition that will have you go OMG!

n	 1,400 exhibitors from 40 countries 
presented their new models and 
collections at the Baselworld Jewellery 
and Watch show, last year.

n 	 More than 6,000,000 business cards are 
exchanged during this event each year.

n 	 The most imposing stand at Baselworld 
2013 had a surface area of 1,625m2 – the 
smallest measured 6m2.

n 	 At this annual event, approximately 
25,000 staff will occupy stands.

Inspiration has a new fairground to play on–it’s 
at the watch and jewellery exhibitions such as 
Baselworld that trends are picked up. For the 
last decade, designers and marketing experts 
from a wide range of industries have been 
increasingly drawing inspiration from this 
globally unique event in Basel. Conversely, the 
ancillary fashion industry has found greater 
significance in being present and exhibiting its 
range at Baselworld. Another important trend is 
that brands no longer just build booths, but are 
architectural representations of renowned 
designers and architects. Another interesting 
pattern is that more and more global celebrities 
are making their presence felt in the vast and 
magnificent arena of Baselworld, which covers a 
distance of more than 30 kilometres.

What’s in it for you? Watch this space for more news and updates on Baselworld 2014.  
www.baselworld.com

Baselworld 2014
Little things go a long way

 To find out more about Baselworld 2014, scan the photo using the 
dna it app. For instructions visit www.dnaindia.com/apps/dnait


